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Effective business can also be considered a source of technological change and
the key to ensuring the competitiveness of the national economy. At the same time,
such activities should be based on the philosophy of "kaizen", ie focus on continuous
product improvement, production technology, marketing tools and labor organization,
which in the long run should lead to profit and satisfaction of the general population.
An important role in ensuring the effective development of knowledge-based
entrepreneurship is played by the ability to adapt and diversify production, taking into
account available resources, especially knowledge. In this case, access to new
knowledge through the use of the process of assimilation of existing technologies
through both market and non-market channels is not as time-consuming and capital-
intensive process as generating knowledge as a result of personal research and
development by the entrepreneur personally. This is based on the fact that the
research activities of entrepreneurs are associated with a high level of risk, which can
lead to bankruptcy [1-19]. The emergence of innovations in entrepreneurship and
their dissemination is based on the transfer of technology and only together
(innovation and technology) form a set of phenomena characteristic of scientific and
technological progress in the innovation economy. Knowledge in the innovative
economy, acquired by the entrepreneur - is a specific type of good with its inherent
characteristics [20-22]. On the one hand, it is a public good available in the form of
research, articles, reports, and on the other hand, it can be traded on the market. In
this case, knowledge in an innovative economy is considered by the entrepreneur as
information or goods that need protection under intellectual property rights.
Knowledge in an innovative economy covers almost everything that surrounds a
person [23-27]. Diffusion of technologies and knowledge is purely technical in nature,
as it does not guarantee its effective assimilation by enterprises. Fundamental in this
process is the presence of skills in the entrepreneur to master technologies, create
new ones, as well as modification and adaptation of technological capabilities or
industrial facilities to the use of capital goods. Effective technology transfer and
assimilation should include an extensive range of resources for entrepreneurs, not
only technical but also organizational skills, experience in marketing, management or
finance.

Effective transfer of technological solutions between market stakeholders,
especially in different countries, requires the simultaneous flow of knowledge using
multiple channels. In addition to the transfer of codified technologies and knowledge
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embodied by entrepreneurs in production and reflected in the documentation, there
is a flow of non-codified knowledge. As an example, through the provision of support
for staff training, assistance in the migration of skilled workers (due to outsourcing),
which is necessary for the proper assimilation and subsequent transfer through the
channels of market technologies in the enterprise. So, given that technology is the art
of learning, every entrepreneur must have skills that will help him adapt knowledge
to their own production. This is especially important due to the fact that the progress
of knowledge is accelerating and, accordingly, innovation also requires constant
improvement. Therefore, the process of knowledge diffusion is crucial in the process
of forming an innovative economy.
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